Me:xauHEH JOKJIA 3a IeiiHOCTTAa HA
wAnsepTaizunr Ipogumxu” A/l
KbM 4YEeTBBPTO TpuMeceure Ha 2014 r.,
cwriiacHo wi. 1000, an. 4, 1. 2 ot 3IIIIK

1. Uudopmauns 3a BaKHU CbOUTHUHA, HACTHIIWIU
npe3 TpUMeCeYneTo U ¢ HATPYNBaHe 0T HAYAJIOTO
HA (puHAHCOBATA rOIMHA /10 KPasi HA CbOTBETHOTO
TpuMece4ne.

Hpe3 OTUCTHHUA NEprUod HE Ca HACTBIIWIN 3HAYUMU

CHOUTHUS.

1.1. lTpunoouBane na IMA npe3 2014 r.

3a mepwoma 01.01.2014 r. - 31.12.2014 .
JIPY’KECTBOTO HE € TMPUAOOMBAIIO0 IBJITOTPAWHU
MaTepHalHi aKTUBH.

1.2. Pe3yJTaTH 0T OCHOBHA JIefiHOCT

3a mepuoma 01.01.2014 r. - 31.12.2014 r.
IpYy’KECTBOTO HE € peau3upajio MpPUXOA OT
npofaxxou. J[pyKeCTBOTO € aKyMyJHpallo Pa3Xoau
oT oOuuvaifHaTta ACWHOCT B pasmep Ha 14 xwisamu
nieBa.

Kosm 31.12.2014 r. ,,Ansepraiizunr [Ipoaumku” A/l
“Ma KpaTKOCPOYHM THPTrOBCKH B3eMaHusd 923 xui.
JeBa MW JApyrd B3emaHus 238  Xuwi.  JieBa.
JpyXecTBOTO MMa KPaTKOCPOYHH 3aJIBIDKEHHS] KbM
moctaBunn B pasmep 270 xmim. sB., a 00O
3aJbJKEHUS B pa3mep 415 xui. nB.

2. UudopMmanua 3a CKIIOYEHUTE IoJIeMHU CHEJKH

MeKAYy CBBpP3aHM JHLOA Npe3  YeTBbBPTO
TpuMeceune Ha 2014 r.
3a mepuogma 01.01.2014 r. - 31.12.2014 r.

SAnseptaiisuar Ilpogumikn” AJl He e cKIIFoYBaIIO
TOJIEMU CHIEIKUA ChC CBBP3aHU JIHIA, U3KIIOYBANKA
CIEJIKH OT 0OMYaliHa CTOIAHCKA IEHHOCT.

3. OnucaHue Ha OCHOBHHTE PHCKOBe U
HECHUTYPHOCTH, TIpel KOHUTO € W3NPaBeHo
JApy:xecTBoTo mnpe3 ciaeaBamusi  (GuHAHCOB

nepuo./[py>)xecTBOTO € 3aBUCMMO Hal-Beue OT
0o0ILIUTE TEHJIECHLUU B CEeKTOpa Ha MapKeTUuHra u
pexiamara. Twif KaTo pa3Mepa Ha WHBECTUIIUUTE B
MapKeTHHT ca BBIPOC Ha MEHHDKBPCKO YCMOTPEHHE
W 3aBUCAT OT pa3Mepa M paslpelleIeHHeTO BBHB
BpEMETO Ha MapUYHUTE MOTOLM Ha CaMUsl KIUEHT U

ISUIOCTHATa KOHIOHKTYpa Ha CEKTOpa, B KOHTO
onepupa pekiamoaarens, ,,AJIBepTaii3uHT
[Mpomumxu” Al e mOpsko  3aBUCUMO  OT

Interim Activity Report
of ,,Advertising Prodigy” AD
For the fourthly quarter of 2014, according Art. 1000,
paragraph 4, p. 2 of Public Offering of Securities Act

1. Information about important events that
occurred during the period and cumulatively since
the beginning of the financial year to the end of the
respective thirdly months period.

During the reported period , no significant events
have occurred.

1.1. Acquisition of Fixed Assets in 2014
For the period 01.01.2014 - 31.12.2014 the company
has not acquired any tangible assets.

1.2. Results from operating activities

For the period 01.01.2014 - 31.12.2014, the company
has not generated revenue. The Company has
accumulated expenses from its basic activity at the
amount of BGN 14 thousand.

Up to 31.12.2014 ,,Advertising Prodigy” AD has short
term receivables from clients BGN 923 thousand and
other receivables BGN 238 thousand.

The company has a short term liabilities to suppliers
amounting to BGN 270 thousand, and total liabilities
BGN 415 thousand.

2. Information on major transactions concluded
between related persons during the fourthly
quarter of 2014

For the period 01.01.2014 r. - 31.12.2014
»Advertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions in
the ordinary course of business.

3. Description of principal risks and uncertainties
facing the Company during the next financial
period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the investments for
Marketing is a matter of Manager’s decision and
depends on the amount and time schedule of the cash
flows of the Client himself and the whole sector’s
situation, in which the Advertiser is operating,
“Advertising Prodigy” AD is directly dependent of
the economy cycle. The slowdown of the Bulgarian
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UMKITHYHOCTTA Ha  MKOHOMMKATa. 3alassnero B
PBLCTOBETE (A OhArapekata WKOHOMMKA, ChOTEETHO |
HAMATABAHETO HA PA3XOMWTE 34 pPEKIaMa M [1ewar,
MOJKE 184 HMa CbLUIECTBEHO HEraTHUBHO BIIMSIHHE
BLPXY [TPUXOIMTE HA APYHECTBOTO.

To3m puck € [0 HAKBAE KOMIIGHCHpaH OT
BB3MOKHOCTTA Ha . Anseprafzusr [Tpognpru”™ AJl
Nia pasBue NPUCHCTBMETO CH HA 11433pa HA ChCEHM
crpanu (Mspuns, Kunnp), xuaerto IIpeUIarasuTe OT
HEero pekaaMHy yenyrv  Oumxa mornu aa Objaar
Peanu3npana Ha NO-BUCOKH LICHH,

Tergenuata 8 nOCAGAHUTE FOAMHU € BCE MORCUE
PEKNAMONATEHN W KOMYHHKALMOHHM ArCHUUK na ce
JOBEPABAT  Ha  HETPAAHMUNWOHHHMTE  MEAdM 32
KAMIIAHUHTE KaTO TOBA BAXKU B ocobeHa CTENeH 34

MaTouna Esponia. u3octasalla B 3HAUMTENHA Crerned |
[OT  3anaiHWTE 1alapy B TOBA  OTHOLIEHME.

ChBpeMEHHUAT CBAT €& CTPEMH KbM HOBOTO H
HETPAARUIMOHHOTO BLB BCAKA cdrepa Ha Guineca, a B
peRIamMaTa  HOBATOPCTRBOTO € 0CODEHO  BaXHO.
Benyko ToBa ch3/1aBa MACATHUTE (IPEHNIOCTARKM 3a
NO-FONAMO  IPUCHLCTBHAE HA BCE T10-PasHOOBpazHM
DEKITAMHU HHOCUTETH B CETHEBUETO H
IIPEBPBLUAHETO AOPH HA TPANCKHS TPAHCHIOPT B
meaus. PeknamMata W3HUKBA MPe noTpebuTenuTe Ha
BCAKA Kpauka, a TpaluuMOHHaTa W Haii-Beye
TENCBH3HMOHHATA  pekiama  GuBa  BCe  floBeue
u3ocTaBiHa oT OusHeca, Tosa e enHa peanma
BB3MOXMHOCT 3a . Ansepraisunr [pomumxu” Al na

| CTaHE YHACTHHMK B €4HQ CbBCEM HOBO HalpasJlieHHE

Ha pexilamara. KOeTOo OCBEH BCMYKO APYro uie
Mo3BOSIM HA LAPYXCCTBOTO Aa FeHepUPa M
SHAYUTEANN NPHXOIH.

economy’s growth, respectively, the reduction of the
advertising and print expenses, may have significant
negative impact on the Company’s income.

This risk is compensated to some degree by the
potential “Advertising Prodigy™ AD to develop
presence on the market of the regional countries
(Greece, Cyprus), where the distributed advertising
services could be realized at higher prices.

The trend in recent years is more and more advertisers
and communications agencies to trust unconventional
medias for campaigns especially in FEastern Europe,
lagging behind significantly from Western markets in
this respect. The modem world is to seek new and
non-traditional in every sphere of business and
innovation in advertising is especially important. All
this creates ideal conditions for a greater presence in
the ever more diverse advertising media in everyday
life and make public transport even in the media.
Advertising appears to consumers at every turn, and
the traditional and especially the television is
neglected by the business. This is a real opportunity
for Advertising Prodigy AD to become a participant
in a new advertising brand, which among other
advantages will allow the company to generate
significant revenue.
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